
Marke�ng and Grant Acknowledgements: NEA Big Read- The Bear- Fall 2023 

 

Logos 

Your organiza�on is required to include both the New Hampshire Humani�es and Na�onal 
Endowment for the Arts and Arts Midwest combined logo.  

New Hampshire Humani�es’ logos can be found at htps://www.nhhumani�es.org/nhh-logos 

To download the logos, visit htps://artsmidwest.org/get-support/nea-big-read and the Tools for 
Grantees sec�on. 

Improper use of logo 

• Do not crop the logo. 
• Do not separate elements of the logo to reorganize format or appearance. 
• Do not rotate the logo. 
• Do not distort the logo horizontally or ver�cally. 
• Do not alter the colors without writen permission from Arts Midwest. 
• Do not alter the typography of the logo. 

Credi�ng 

Sample credi�ng language: 

[Your Organiza�on’s Name], in partnership with New Hampshire Humani�es, supports NH’s 2023 Big 
Read of The Bear by Andrew Krivak. NEA Big Read is a program of the Na�onal Endowment for the 
Arts in partnership with Arts Midwest. 

Proper credi�ng of the NEA Big Read and its funders is an essen�al part of your grant award. 

Along with the NHH and NEA logos, your organiza�on must include the following credit line in 10-
point font size or greater. 

English or Spanish can be used: 

NEA Big Read is a program of the National Endowment for the Arts in partnership with Arts Midwest. 

El Proyecto NEA Big Read es una iniciativa del National Endowment for the Arts (el Fondo Nacional para 
las Artes de Estados Unidos) en cooperacion con Arts Midwest. 

Please use this credit line to give verbal recogni�on of the program prior to your ac�vi�es. 

Placement of logo and credit line 

Placement may vary, however we recommend you place the NHH, NEA and Arts Midwest logo, and other 
funder logos in an order that corresponds to the size of the gi�. Include the logos and credit line in the 
following: Season brochure, if produced a�er the no�fica�on date, printed program (preferably on the 
�tle page), posters, marke�ng materials, website, announcements, and invita�ons. 

 

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.nhhumanities.org%2Fnhh-logos&data=05%7C01%7CMNolin%40nhhumanities.org%7C3a859bfe66b24d8592f708db50c6e67b%7C823785dd11ab46ee998eff580f3cf00b%7C0%7C0%7C638192587455697797%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=JYbpw0sEGsWZGUxZpizP4F4o8Je09w1%2FnGZy%2FGaUV3c%3D&reserved=0
https://artsmidwest.org/get-support/nea-big-read


Credi�ng documenta�on 

You will be required to submit a minimum of one example of your organiza�on’s credi�ng as a 
component of the final report. Be sure to print your online credi�ng examples while the page(s) are s�ll 
live, so you can include them. 

Funders List 

When referring to this program on a funders list, please credit it as “New Hampshire Humani�es” and 
“The Na�onal Endowment for the Arts Big Read.” 

Social Media 

Many par�cipa�ng organiza�ons are pos�ng on social media pla�orms and sharing images, videos, and 
stories about their programming. In order for the NEA and Arts Midwest to track all that is happening 
and to hear and share your story from your organiza�on’s perspec�ve, we ask that you use the following 
hashtag: #NEABigRead. We will be happy to share your content. 

Please include New Hampshire Humani�es in your social media promo�on of the NEA Big Read by 
tagging us on  

- Facebook (@newhampshirehumani�es)  
- Twiter and Instagram (@nhhumani�es).” 

 


